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Abstract
This research aims to shed light on the impact of strategic intelligence on creative excellence
through the mediating role of entrepreneurial performance.

The questionnaire was used as a tool for collecting information. The spss program was also used to
analyze the statistical data. The study reached a set of results, the most important of which was that
there was a correlation between the use of the strategic intelligence philosophy on outstanding
performance in the bank, the study sample. Before starting to prepare strategies, so that they can
deal with future changes.
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